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AHoTania. MeTow cTaTTi € [JOCHiPKEeHHA cepeJloBUIA IHTepHeT-MapKeTHUHIY.
BcTtaHOBJIEHO, 1110 06paHOI0 TEMOIO 3alMaJliCca 6araTo HayKOBIIiB, OJHAK, He iCHYE €AUHOIO
pO3yMiHHA Ta TpaKTyBaHHA. BU3HayeHO nepeBaru Ta HeJOJIIKA IHTEpHET-MapKeTHUHIY, a
TaK0X YMHHUKHU AKi CIPUAIOTH IX BAHUKHEHHI0. BcTaHOBJ/IEHO, 1110 BUKOPUCTAHHSA IHTEepHeT-
pecypciB y NO€AHAHHI i3 MapKeTUHIOBUMHU [OCAI[PKEHHAMH, a TaKOX HaJaroJKeHHd
KOMYHiKalii i3 I1iJiboBOI0 ayguTOpi€lo, Jomnomoxke cHOpMyBaTH YCHIlIHY MapKETHUHIOBY
6i3Hec-cTpaTerilo, a cioXkKUBayaM 3pY4YHO KyIMyBaTH TOBApy Ta OTPUMYBATHU SIKiCHI mocayru
BiAMOBIJIHO 10 iXHiX MOTpe6. BuoKpeMsieHO posib MapKETUHTOBUX JOCHiKeHb ¥ GOpMyBaHHI
MapKeTHUHI0BOI cTpaTeril. 3AilicHeHO kiacudikalilo iHTepHeT-ayguTOpii. BcTaHOBJIEHO, 110
MapKeTHUHIOBi Aii mignpueMcTBa OyAyThb 3ajeXaTb BiJj TOro, Ha SIKOMY piBHI PO3BUTKY
3HaXOAUTHCA WOro IHTepHeT-MapKeTUHI. /JloBeJeHO, 110 BUKOPUCTAaHHA IHTEpHeT-
MapKeTUHTY € IepCIeKTUBHUM HANpSIMOM B AiJIbHOCTI MiAIPUEMCTB.
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Internet marketing in the marketing management system of the enterprise

Annotation. The purpose of the article is to explore the Internet marketing
environment, which has become so influential that business owners have to convert their
businesses from offline to online platforms. It has been established that many scientists have
dealt with the chosen topic, however, there is no unified understanding and interpretation.
The advantages of Internet marketing have been identified, including the ability to search for
goods without limitations of interstate borders; you can get information about the product, as
well as consultation from a specialist without leaving your home; carry out "office" marketing
research, etc. A higher level of customer service is achieved. The disadvantages of Internet
marketing are also identified (significant investments at the time of creating an Internet page;
high level of competition; the existence of a product that is undesirable to sell through an
online store; the level of threats regarding the violation of copyright and confidentiality, fraud
and other dangers). The factors contributing to the emergence of advantages and
disadvantages of Internet marketing are singled out. It has been established that the use of
Internet resources in combination with marketing research, as well as establishing
communication with the target audience, will help to form a successful marketing business
strategy, and it is convenient for consumers to buy goods and receive quality services
according to their needs. The role of marketing research in the formation of a marketing
strategy is highlighted. The classification of the Internet audience was carried out (core
audience, maximum audience, irregular audience, active audience, weekly audience). It was
established that the marketing actions of the enterprise will depend on the level of
development of its Internet marketing (the first level - the company is only present on the
Internet, the second level - there is active interaction between suppliers and consumers, the
third level - the main part of the activities is carried out using Internet technologies). It has
been proven that the use of Internet marketing is a promising direction in the activities of
enterprises.

Keywords: Internet marketing, advantages of Internet marketing, disadvantages of
Internet market, online store, social networks, target audience.

Bcryn

IlocmaHoska npobaemu y 3a2a16HOMY 0215101 IHTepHET-MapKeTHUHT, B Cy4aCHUX yMOBax
JUHAaMiYHHUX PUHKOBUX 3MiH, HabyBa€ Bce 6i/blI0oi MONyaAspHOCTI. 36eperTd KOHKYpeHTHe
cepefoBUlle NiANPUEMCTBY [JAOINOMArarOTb HOBITHI MapKeTHUHIOBI IHCTpYMeHTHU Ta
CTpaTeriyHi IJaHU. YNpPOAOBXK OCTAHHIX pOKIB IHTepHeT-MapKETHUHI CTaB HACTIJIbKU
BIUIMBOBUM, L0 BJACHUKAaM MiANPUEMCTB JOBOJAUTBLCA IepesalITOBYBaTH CBid 6i3Hec 3
odJsiallH Ha OHJAWH MAaTGOpPMH, L0 BUMAra€ BiJi HUX PO3YMiHHSI Pi3HUMX UYMHHHUKIB Ta
BUOKpEMJIEHHH TUX, AKI MOXKYTb HECTH 3arposy.

AHaniz ocmaHHix docaidxceHb 1 nybaikayit. O6paHid TeMi [OCHAiAXeHHS yBary
npuinsau 6arato HaykoBLiB [1-10]. 3okpema, BaBpuk A.B. y cBoeMy aocigKeHi po3KpUBae
TPeHJU BUKOPHUCTAHHS iHTepHET-MapKeTUHTY B 6Gi3Heci, a TaKOX 3/1iiCHIOE aHaJIi3 MeTOo/iB
Ta iHCTpyMeHTiB |[HTepHeT-MapKeTHUHTY B cydyacHUX yMoBax [1]. HaykoBelb 3BepTae yBary Ha
Te, 110 BUKOPHUCTAHHA JIMILE OKpPeMHUX IHCTpyYMeTiB He JaCTb NO3UTHBHUX pe3yJbTaTiB.
JlocAiTHEHHs JIYiKYBaHOTO YCHiXy MOJIMBE JIMIIEe 33 YMOBHM, IO IHCTPyMEHTH OyAyTb
06’elHAHI Ta BUKOPHUCTOBYBAaTUMYTbCS BiANOBiAHO A0 cTpaTerii. OjHaK, mo3a yBarorw
3aJIMIIMJIMCA TNUTAHHS TMOB'sI3aHi 3 MepeBaraMd i HeJOJIiKAMH iHTEpHET-MapKEeTUHTY.
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[Ipy4rHOIO LILOr0 MOXKYTb OYTH 06’€KTUBHI TPYAHOLLi, TOB’A3aHi 3 HEOJAHO3HAYHICTIO AYMOK,
NPUHIIMIIOBA HEMOXJIMBICTh B BU3HAY€HHiI HEOOXiAHOCTI iHTepHeT-MapKeTHUHTY, BUTPATHA
YaCTHWHA 1100 NpPOBeJeHHA MAapKeTUHIOBUX AOCJAi/[pKeHb Ta iHWi. BapiaHToOM nojoJiaHHA
BiAMOBIJHUX TPYAHOLIIB MOXXe OYTH OOIpPYHTYBaHHSI KOXXHOI IepeBaru Ta KOXHOIO
HepoJiKy. CamMe Takui Niaxig 6yB BUKOpUCTaHUH ¥ po60Ti binoBogcbkoi 0.A. Ta KopiHueHko
J.B. [IpoTe, 3anponoHoBaHa aBTOPOM TeMa NOTpebye noranbaeHHs [2].

Ha Hawmy JyMKy, BMIHHA BUKOpPUCTOBYBAaTH IHTEpPHET-peCypCU Yy INO€AHAHHI i3
MapKeTUHIOBUMU JOC/IJKEHHAMHU, HaJaroJpKyBaTyU KOMYHIKaLilo i3 LiJIbOBOIO ayAUTOPIENO,
JlonomMoxke chopMyBaTH YCIilIHY Gi3HeC-CTpaTerilo, a CHoXKKMBavyaM 3py4YHO KyIyBaTU TOBapu
Ta OTPUMYBATH AKiCHI IOCAYTH BiANOBIZHO [0 iXHiX NOTpeO.

®PopmyarweaHHs yisell cmammi (nocmaHoska 3a80aHHs). MeTOl0 CTaTTi € BU3HAYEHHSA
nepeBar Ta HeJOJIKIB iHTepHET-MapKeTHUHIY, a TaK0X BUOKpeMeJIeHHs YUHHUKIB AKi
BIJIMBAIOTh Ha iX BAHUKHEHHS.

PesysibTaTn

[HTepHeT-MapKeTUHT — Lie Cy4aCHHUM IHCTPYMEHT, IKMM CKepOBAaHUW Ha NPOCYyBaHHA
TOBapiB Ta MOCJYT, a TAKOX [/l 3a/Iy4eHHS GiIbIIOI KiJIbKOCTI CIIOXKUBAYiB, i, AK HACAIA0K,
BiIOYBA€ETBHCSA 3pOCTAaHHSA NMPOJAAXKIB Ta 30iabLIeHHA NPUOYTKY [9, 12]. IHTepHeT-MapKeTUHT
BUKOHYE Ti K QYHKIIi, 110 ¥ KJIAaCUYHUW MapKeTHUHT, OJHAK yCe Bifj0YBA€TbCS B OH-JIAaWH
cepenoBullli. DeHOMEH iHTepHET-MapKETHUHTY SIK BipTyaslbHy €KOHOMIKY, BipTyaJibHe MiKpoO-
i MakpoMapKeTHHIOBe cCepeJlOBUIllE, BEO-MOXKJIMBOCTI /i BeJleHHs1 Oi3Hecy Hamarasaucs
JlOCJIIKYBaTH iHO3eMHI aBTopH, 30kpeMa, Eiimop /., Kotsiep @., XeHcon Y. Ta inwi [3].

['0/10BHOXO IepeBarol iHTEpPHET-MapKeTUHIY € Te, L0 iCHYE MOXJIMBICTb NOLUYKY
TOBapy 6e3 oOMexeHb JlepKaBHUMU KOPJAOHAMU; MOXHA oJiepKaTy iHpopMalliro npo Tosap,
a TaKOX KOHCyJibTallito Bif ¢axiBls He BUXOAAYM 3 JIOMY; 3/iMCHIOBATH «KabiHeTHi»
MapKeTHUHIOBi JocCjaifkeHHs (HaOpUK/Ia[, AOCAIAWTU LiIJIbOBY ayJAUTOPil0, CTEXUTHU 3a
TEeHJEeHLiIMU PUHKY) Toujo. TobTo, TakWM mifxiJ A,03BOJISIE MepeBecTU 00CAYroByBaHHS
KJIIEHTIB Ha GiJIbLII BUCOKUU piBEHb.

B yMoBax BiiiHH, 6araTo JitoZell BTpaTU/I0 6i3Hec, Tpolleld He BUCTAYa€ HA CTBOPEHHS
HOBUX. TOXK, CTBOpPEHHH iHTepHeT-MarasuHy Ha/Jla€ MOXXJIMBOCTI JIJ11 HAKOIIMYEHHA KaliTaay
6e3 BKJaJleHHS KOWITIB y MNOKYNKy (OopeHAy) NpuMillleHb NiJj MarasuH i, BiANOBIiJHO,
3HW)XKYBaTU BUTpaTU. He MeHII BaXKJIMBUM € BifiCyTHICTb 6ap’epiB B po3MilleHi pekjiamMu Ta
BiZICYTHICTb YaCOBUX UM TEPUTOPIaJIbHUX MeX [4].

Po3rsigjatoun iHTEpHET-MapKETUHT HEOOXiJHO 3a3HAYUTH 1[0 MalOTh Miclie ¥ HeJJ0JIiKU

(puc. 1).

3HayHi BKJIAJICHHS HA MOMEHT
CTBOPEHHS IHTEPHET-CTOPIHKH

f

[laxpaiicTBo Ta iHII Bucoxwuii piBeHb

«— InTepuer- —
HeOe3neKn p KOHKYPEHIII]
ManKETHUHT
Icnye ToBap, sikuit HEOaxkaHO PiBens 3arpo3 1mo0 mopymeHHs
IPO/IaBaTH yepe3 IHTepHET-Mara3uH aBTOPCHKUX MpaB Ta KOHQIAEHIIHHOCTI

Puc.1. He 80/1iKY iHTEpHET-MapKeTUHTY
* [lo6ydosaHa asmopamu i3 BuKopucmaHHsAM dxicepe [6]
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[lonpy mnepeJsiyeHi He[OJIIKU iICHYE YMMa/JO0 NMPUYUH YOMY 3aCTOCYBaHHS IHTepHeET-
MapKeTHUHTY € 060B’I3KOBUM /[1J1S1 YCIIIIHOTO PO3BUTKY 6i3HecCy, 30KpeMa: OiblI IBUAKUMU
TeMnamMu (GOpMyeTbCS BIli3HABaHICTb OpeHAy. /lpyroro NpUYMHOI0 € Te, 1[0 B YMOBax
KapaHTUHHUX OOMeXeHb Ta BiHHM CHNOXHWBayi roToBi 3/lilicCHIOBAaTH BUOIp B 6e3MeYHHUX
yMOBaX YHUKAalO4M CKyMYeHHs NOKYyMNLiB. [HTepHeT-pek/saMa € OiJibll €eKHOMIYHO BHTiJHA.
TpeTbol0 NMPUYMHOI € NMPOIOHOBAHI NOCJAYTU IHTEpHeT-Maras3uHoM. BiH Mae MOXKJIUBICTb
NpeACTaBUTH He JIMlle OKPeMHM TOBap, HAaNPUKJAJ, CIOJHI aje U 3alpONOHYBAaTHU IHUIWK
TOBap, HaNpukaaj, PyTO0JIKy, UIKapHeTKH, akcecyapu. Takui miAxig crnpoiiye BUOIp
CIOXKUBA4y Ta [JEMOHCTPY€E Cy4acHi TpeHAW, a IHTepHeT-MarasuHy Ja€ MOXKJIUBICTb
OTpUMATH GiNbIIMKA NPUOYTOK. YeTBEpPTOI MPUYMUHOIO € HecniBHaJiHHA po6oyoro rpadiky
NOKyNIiB 3 rpadgikoM po60TU odaiiH-MarasuHy. [HII0K NPUYMHOI0 € HaJaroJKeHiCTb
KOMYHiKallii 3 kJ1ieHToM Ta Moro nigTpuMka [11]. Came iHTepHeT-maTdopMa CIPHUSE [[bOMY
MakcuMaJibHO. KpiM Toro, iHTepHeT-pecypc Ja€ MOXJIMBICTh HAaKONMWYYBaTH iHOpMallito npo
HasBHUX Ta MOTEHLiMHUX KJI€HTIB, iXHI BMoAo6aHHs, i HaKOMM4YyBaTU iHPopmalil AJs
NpoOBeJleHHs] MapKeTUHIOBUX JOC/Ai/)KeHb Ta TMPONOHYBaTH MaKCUMaJOHO KOPHUCHI
NPOIO3UIil

OTxe, 1106 iHTepHET-MapKeTHUHT OYB MaKCUMaJIbHO JIiEBUM HeOobXiJHO 3'sCyBaTH, sKa
caMe Micig B KoMmnadii, 1i ctparerii. [[i3HaTUCh, IPO HAABHUX Ta MOTEHLINHUX KOHKYPEHTIB.
BusBUTH Li/JbOBY ayAuTOpil0 fiIKa MOKe OyTHU 3aljikaBJieHa B TOBapi MNPONOHOBAaHOMY
iHTepHeT-MarasauHoM. HeobxijHO rporeHepyBaTH yBeCb HAasiBHUW KOHTEHT. 3/iHCHIOBAaTH
aHasi3 iHdpopmauii Ta ii onTUMi3yBaTH.

Heo6xifHO 3a3HA4YWTH, 10 He JHIIe MOIIYK IiJibOBOI ayAauTopil Ta ii cermMeHTalis
CTalOTh KJHOYOBUMM YMHUKAMM ajie U MiAbip mepcoHasy, SIKMUM HaZacTb BUCOKUU piBeHb
06cnyroByBaHHsl. BaxJiMBO BpaxyBaTH yCi UYMHHHUKH, SIKIi MOXKYTb BIUIMHYTH Ha BUOIp
MOKYIILiB.

Binbam Pypesiyc, aBTop KHUTM «MapKeTHHI», BUOKPEMHUB TaKi OCHOBHI YWHHUKHU
NOKYNOK 4epe3 iHTepHEeT: 3PY4YHICTb, HOPIBHAHO HWXYi BUTpPATH, LUKPOKUU BUOIp TOBapiB,
ajanTalia ToBapy BiANOBIAHO [0 KOHKPETHOIO CIIOXKMBaya, MOXJIMBICTb CIIJIKYBaHHA 3
npo/iaBieM abo BUpOOHHUKOM ToBapy [7].

CnokrBaviB MOXKHA 3aJy4yaTH pi3HOMaHITHUMU cnoco6aMu. [[pukIaoM MOXKYTh CTaTU
conjiasibHi Mepexi, Taki gk: Instagram, Facebook, TikTok, Telegram a6o YouTube. He meHIn
epeKTUBHUM CIIOCOOOM € email-po3CcU/IKY i OH-JIalH pekJiaMa.

Bax/inBO miATpUMyBaTH peryJsspHUM 3BOPOTHIM 3B’A30K 3 KOPUCTyBadyaMH, 4depes
roJI0CyBaHHS$, ONMUTYBAaHHS Y1 3all0BHIOBAHHS Cleljia/IbHUX Be6-PopM.

[HTEepHeT-MapKeTHHT 3aJy4a€ i OCTINHUX KOPUCTYBAUiB, i TUX, XTO BIleplle yBiMIIOB B
ri106aibpHy Mepexy. ToxX BUHUKae motpeba 3JiMCHUTH Kjaachdikalilo iHTepHeT-ayAuTOopil
(puc. 2).

3rigHo mpejcTaBsieHOol Kiacudikallii, MakcMMaJibHa ayAuTopisa — 1e yci BiaBigyBaui
IHTEepHeTy, BKJIOYAlOYU THUX, XTO MaB OJUHUYHUHK [JOCBiJ BiABigyBaHHA iHTepHeTy. /[lo
HeperyJispHol ayAuTopil BiAHOCATH yCiX BiABiAyBauiB iHTEpHETY 3a BUHATKOM THUX JIIOJEH,
sKi BiZ|BilyBa/iM iHTepHET JiMllle OJUH pa3, 32 BCE CBOE XXUTTS YMU BCbOT'0 OJWH abo KiJbKa
pa3iB ynpoAaBXK OCTAaHHIX TPbOX MicALiB. THXKHeBa ayAUTOpil0 NPACTABJIAKTL JIOAU, AKI
peryJisipHoO BiJBiyl0Tb iHTepHeT (IPOBOJATH MeHIIe JeCATH TOAUH Ha TWXJeHb). B cBoro
yepry, akTUBHa ayAuTOpis - Lie Ti, XTO peryJspHO BiJABify€e iHTepHeT (MPOBOAATHL MOHA[,
JlecsiTb FOJUH IOTHXHSA). | apo ayauTopii — e Ti, XTo mpaioe abo HaBYAETbCS OHJIAWH
(mpoBOASATHL He MeHIlle TPbOX F'OJIMH 10JeHb) [3].
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Heperynspua MakcumanbHa

ayuTopis ayaurTopis
TwxHaEeBa SAapo
~ ayauropis ayauropii

AxrTuBHa N /
ayauTopis

Puc. 2. Knacudikarnisi iHTepHeT-ayaguTOpii
* [lo6ydosaHa asmopamu i3 BuKoOpucmaHHsAM dxicepe [6]

Tox pail mignpueMcTBa OyAyTh 3ajexaTb Bifi TOro, Ha sKOMY piBHi pPO3BUTKY
3HAXOJUTbCS MOro IHTEpHET-MapKeTUHT (mepuwuil piBeHb - ¢ipMa JiMlle NPUCYTHA B
IHTepHeTi (H-aZ, Ma€ IHTepHeT-CTOPIHKY 4YM MOLITOBY aApecy), APYrdd piBeHb -
BiIOYBA€ETbHCA aKTMBHA B3a€EMO/Iisl MiXK MTOCTa4Ya/IbHUKAMHU Ta CIOXXKUBa4YaMHU, TPeTil piBeHb -
OCHOBHA YaCTHHA 3aX0/iB MPOBOAUTHCS 3a JONOMOTOI0 iIHTEpPHET-TEXHOJIOTIN) [4].

MeT I'ynapT, 3aCHOBHMK MapKeTHHIoBoro areHTcTBa «Ignite Digital», ckasaB Biy4Hy
nutaty: «ColiasibHi Mepexi opieHTOBaHI Ha JitoZiel, a He Ha Baul 6i3Hec. [[pyHOChTE KOPUCTh
JIIOJAM, 1 JIIOAW IPUHOCUTUMYTb KOPUCTb BaM» [8]. KoxkeH 3po3yMie 1[0 [UTATY MO-CBOEMY i
3poOUTDH BJIACHI BUCHOBKH, O/IHAK, 3HAEMO TOYHO — 6e3 iHTepHeT-MapKeTHUHIY HEMOXKJIUBO
pO3BHBATH BJIaCHUH Oi3HeC.

BucHOBKH

Tak¥M 4YHWHOM, pO3IJIAHYBUIM i NpoOaHaJi3yBaBUIM MepeBaru i HeLOJIIKM IHTepHeT-
MapKeTHUHTY, AOLIJIBHO 3ayBaXKHUTH, 1[0 He3BAXKAO4YM HA YMMaJy KIJIbKICTb MOTO HeJOJIKIB,
nepeBard MOBHICTIO BUIPAaBJOBYIOTb MOT0 3aCTOCYBaHH{, aJKe BiH Ja€ 3MOry JOCAIJUTH
LiJIbOBUM CerMeHT pPHUHKY Ta HOro po3BUBaTH, 3abe3NeYuTH MOro MaKCUMaJbHY
edeKTUBHICTb 32 paxyHOK BJIaCHOI J1i€BOCTI B cdepi iHTepHET-MapKeTHHTY.
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